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Perceived quality, customer service and Seven Eleven.

In Bangkokyai Bangkok
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Customer’s Perception of Service Quality Provided by 7- Eleven Convenience Stores in
Bangkokyai District , Bangkok Metropolis

Abstract

The objectives of this survey research were to 1) study personal factors of customers
using services provided by 7-Eleven stores in Bangkokyai District , Bangkok Metropolis who
were targetpopulation under study. 2) study their perception of service quality provided by the
stores 3) compare their perception of service quality based upon personal factors. Questionnaire
was used to collect the data. Sample size used was 150 persons.

Outcome of the study revealed that the majority of respondents were female , 31-40 years
of age , bachelor-degree graduates working for government or government enterprises with
monthly income between 30,001-40,000 baht. They used the service 4 times a week. Study of
their perception of service quality indicated that the score was high on a given rating scale.
Perception of service quality based upon sex, education , monthly income of respondents did not -
differ while perception based upon respondents’ occupation and frequency in the use of service

did differ at 0.05 level of significance.



